
2016 was a banner year for the Franklin County Convention Facilities Authority. We opened  
the new Goodale Garage, a state-of-the-art, $18 million facility providing 800 parking spaces 
to the Greater Columbus Convention Center and the Short North Arts District. We passed  
the midpoint of our $140 million Convention Center renovation and expansion, on time and 
on budget. Finally, we ended the year with the good news that the Ohio General Assembly  
approved a measure to put Nationwide Arena on the same level playing field as similar  
venues when it comes to paying property taxes.

The Convention Facilities Authority is grateful for your continued support. As a thank you, 
we have prepared this 2016 retrospective and look forward to continuing our partnership  

with you in the coming year. 

2016: A Look Back

ARNOLD SPORTS FESTIVAL ROLLS 
INTO COLUMBUS MARCH 3 
Nearly 70 sports and events. 

Some 20,000 athletes. Close to 

200,000 spectators. That only 

partly describes the citywide  

party that is the Arnold Sports 

Festival, which storms into  

Columbus March 3 and lasts 

through March 6. 

In sheer numbers, the Arnold  

surpasses the Olympics, with 

more athletes than competed in 

the 2012 Summer Olympics in 

London and the 2014 Sochi Winter 

Olympics combined. But the event 

means much more: Every year, an 

event that began with a  

bodybuilding competition in 1989 

– which future actor and California

Gov. Arnold Schwarzenegger won

– now infuses the local economy

with more than $51.4 million

annually, according to the city’s

marketing organization

Experience Columbus.

“We are growing continually at a 

rate of 5 to 10 percent each year,” 

says Classic Productions  

President Bob Lorimer, whose 

company produces multisport 

festivals around the world. “Why? 

Once people go, they want to go 

back again. And we continue to 

add new sports and events.”
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Over the years, the Arnold has 

blossomed into competitive  

opportunities for men, women 

and kids of nearly every taste and 

talent. In addition to fitness and 

strength events, today’s Arnold 

offers events such as chess and 

fencing as well as youth dance, 

jump rope, disc golf and talent 

competitions. A Kids Expo,  

inaugurated last year and held at 

the Ohio Fairgrounds, includes 

appearances by Columbus  

professional and college athletes.

New events for 2016 include a  

national pageant for young  

women, baton twirling and  

a triathlon. 

Meanwhile, attendees will again 

find more than 900 booths at the 

Arnold Fitness Expo at the Great-

er Columbus Convention Center.

Throughout the festival, namesake 

Schwarzenegger can be expected 

to make the rounds, visiting every 

event and interacting both with 

competitors and onlookers.

The city is all in, Lorimer says,  

with 1,000 volunteers fanning  

out to help and nearly every 

possible venue booked, including 

the entire Convention Center, the 

Fairgrounds and other locations 

around the city. Six, 64-passenger

private coaches will continually 

shuttle spectators between  

downtown and the Fairgrounds.

“We have a lot of help from Port 

Columbus International Airport, 

taxi drivers and about 500 city 

ambassadors,” Lorimer says, “as 

well as from all branches of  

government, including local, state 

and federal law enforcement 

agencies. We’ve been doing this 

successfully for 28 years. I think 

that’s something that often isn’t 

appreciated enough. A lot of  

people have made this event  

what it is.”



New-Look Ballroom Ready in Time  
for Arnold Sports Festival 

Parking Garages  
Transformed 

The Grand Ballroom in the Greater Columbus 

Convention Center is getting a new look and a 

new name – just in time for the Arnold  

Sports Festival.

Newly dubbed “Union Station Ballroom” – a 

reminder of the rail terminal that once sat 

where the Convention Center is today – the 

25,000-square-foot ballroom has undergone a 

$3.9 million facelift to bring it up-to-date with 

current needs and tastes.

The updates, which are part of the Convention 

Center’s $140 million expansion and  

renovation project, come courtesy of LMN  

Architects in partnership with local  

architectural firm Schooley Caldwell  

Associates. Columbus-based Corna-Kokosing 

and Elford, Inc., collaborated on the

construction. The result is a spectacular blend  

“Showpiece” isn’t a word typically associated with parking garages.  

But the word describes FCCFA-owned Vine, South and Goodale  

parking facilities perfectly.

The Vine Street Garage, Convention Center South Garage and the  

newly opened Goodale Garage are replete with bright new LED  

lighting, installed for both convenience and safety. And all include  

displays of local art as part of FCCFA’s citywide art initiative.  

Columbus-based Reese Brothers Productions organized local  

schools and arts and cultural groups to develop art projects among 

area residents of all ages – including elementary and high school  

students, professional artists and college art students.

By mid-March, all three garages will feature their own “Art Park”  

creations – unique, captivating pieces from local artists, young  

students or college art students that not only elevate the parking  

experience, but also help customers to remember on which floor  

their cars are parked.

Perhaps the most immediately noticeable project is the Goodale  

Street facility. Visitors who drive down Goodale Street or I-670 just 

north of the Convention Center will see a towering new, visually  

stunning, 800-space facility that replaces a surface lot, giving  

visitors to the Convention Center and Short North much-needed  

new parking options. Bright multicolor vertical panels grace the  

exterior, helping the facility stand out against its surroundings.  

Open spaces between the panels allow ambient light to enter 

the facility.

Designed by NBBJ architects and built by Smoot Construction,  

the garage eventually will connect with the Convention Center via  

a dramatic skybridge similar to the glass walkway between the  

Convention Center and the Hilton hotel.

The new $18 million project was constructed at no cost to taxpayers; 

the income generated by the garage will pay the costs associated  

with its construction. Because of the innovative financing method used 

on this project, FCCFA was able to save $2.4 million in interest fees.

The opening of the Goodale Garage brings the total number of  

parking spaces offered by the FCCFA to nearly 4,000.

The excitement won’t die down as March continues to unfold.  

Three events alone will bring a combined 70,000-plus visitors  

through Greater Columbus Convention Center doors, including  

two of today’s most high-profile individuals. 

Kicking it off is The Ohio Democratic Party on March 13 when the  

pre-election buzz includes a visit from presidential candidates  

Hillary Clinton and Bernie Sanders.

Clinton and Sanders are both scheduled to attend the 2016 Legacy Dinner of the  

Ohio Democratic Party on March 13. The party expects about 2,000 attendees.

Just two days before final voting in the Ohio primary, this is perhaps one of the  

most significant campaign appearances since Republican candidate Donald Trump 

launched his Midwest campaign at the Convention Center last November.

Days later, The Shamrock Club of Columbus returns to the Battelle Grand Ballroom  

of the Convention Center for its Irish Family reunion, a daylong celebration of Irish  

folk music, food, drink and dancing. Of course, it’s on St. Patrick’s Day, March 17,  

with doors opening at noon and events starting at 1 p.m.

On stage, the entertainment will include the Regan-Rankin and Richens-Timm Irish 

Dance Schools, with authentic Irish performances from the Ladies of Longford and  

The Rice Brothers.

Closing out the month with a favorite to many, is the Columbus International Auto 

Show in the Exhibit Hall, March 17-20, featuring new models and technologies.
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WHAT MARCH BRINGS…
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of new materials, lighting, finishes and a more 

open feel. “Competition for show and venue 

space is getting tougher,” says Brian Tennyson, 

principal at Seattle-based LMN. “While the 

Convention Center and the Grand Ballroom 

were well maintained, they were of a previous 

era. Our big goal was to give the ballroom a 

refresh and update to where guests would be 

wowed with high-quality spaces, updated  

finishes and lighting.”

One of the most striking changes is noticed 

when looking up.  A higher ceiling, sports  

vertical metallic fins and a polycarbonate  

mesh integrated with a versatile system of  

colored LED lights, can change the ambiance 

of the room to match each event. Walls  

include new acoustic panels and higher- 

quality finishes, including light-reflecting  

metallic paint.

Steve Munger, project manager and project 

architect at Schooley Caldwell, praised the  

collaborative process between the architects 

and contractors.

“Our relationship with the contractors is  

running incredibly smoothly, and they’re  

doing a great job of executing the vision 

of the design and of FCCFA,” Munger says. 

“We’ll be turning it over prior to the Arnold 

on March 3.”

The first new ballroom events will take place 

the first week of March, when the Arnold 

Sports Festival comes to town and uses the 

ballroom for martial arts, grappling and  

amateur boxing.

“The Convention Center, with its angular  

architecture and extensive upgrades, is a wonderful 

place to show off the new products and technology 

advancements in an exciting and upscale  

environment, whether that’s the latest sound  

systems or sensor systems for passing and  

automatic braking,” said Rhett Ricart, an FCCFA 

board member. Ricart is also president and CEO  

of the event sponsor, Ricart Automotive Group.

Huntington Bank, celebrating 150 years of history,  

is also proud to sponsor the Auto Show for the  

ninth consecutive year. “With interest rates low and  

trade-in values high, it could be the eighth year in a 

row of expansion for the auto industry,” said James 

Kunk, president of Huntington’s Central Ohio Region 

and another FCCFA board member.
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The Hilton Columbus Downtown has won Hilton Worldwide’s highest honor,  
receiving the Connie Award for 2015. Based on a balance of product and  

outstanding service scores, only a few Connie Awards are awarded per brand 
each year. It is the second year in a row the Hilton Columbus Downtown has  

received a Connie – the only Hilton ever to do so. Fittingly, Chris Coffin,  
the hotel’s general manager, was named Leader of the Year.

For more information on the Connie Awards please  
visit:http://www.hiltonbrandawards.com/2015/winners/

Arnold Sports Festival -  
Expanding Into New Territory 
With Continued Growth
The Arnold Sports Festival creates an annual aura of excitement  

radiating from the Columbus Convention Center and around the city,  

and this year was no exception.

The Arnold, held March 3-6 this year, featured new events, including  

a wheelchair bodybuilding championship and a new baton-twirling  

contest.

Harold Kelley of Dallas won the inaugural Arnold Classic Pro Wheelchair 

event, which not only featured the traditional poses and physiques, but 

also the stories of contestants’ courage as they recovered and overcame 

severe spinal cord injuries. The Columbus Dispatch coverage of the event 

captured some of the inspiration on video.
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For tourism, the Arnold Sports Festival drew more than years past  

at 200,000 attendees and the kind of media attention only 700  

reporters and editors can provide. For hotels, the out-of-town  

attendees and 18,000 athletic contestants, from 80 nations, created 

approximately 17,000 room nights at 80 central Ohio hotels. This year 

the festival generated over $51 million in economic impact, a number 

that continues to grow annually.

In addition to nearly 70 sports and events, the Arnold Sports  

Festival had something for social media mavens, too – an Instagram 

contest for the best photo featuring the bronze statue of Arnold 

Schwarzenegger, which poses just outside the Arnold Plaza entrance 

to the Convention Center. Check out some of the best #arnoldstatue.

March 10, 2016

Hilton wins Connie Award for second year

The threat of thundershowers couldn’t 
keep more than 100 well-wishers  
from turning out Thursday to celebrate  
the grand opening of a new 800-space,  
state-of-the-art parking facility.

The Goodale Street Garage, located  
on Goodale just north of the Greater  
Columbus Convention Center, was on 
display as Columbus’s newest showpiece 
for both parking and local art.

GRAND OPENING CELEBRATES 
STATE-OF-THE-ART  

GOODALE STREET GARAGE

As part of FCCFA’s citywide initiative 
to infuse local art in all of its facilities, 
the garage features eight stunning “Art 
Park” creations – unique, captivating 
pieces from local artists that elevate 
the parking experience and also help 
customers to remember on which floor 
their cars are parked.

Event attendees enjoyed a gallery-like  
reception as they wound their way 
down the stairwell, stopping at each 
floor to mingle with local artists,  
sample food and drink, and appreciate 
the installations.
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HILTON COLUMBUS  
DOWNTOWN NAMED  
BEST COLUMBUS  
EMPLOYER
The Hilton Columbus Downtown has been 

named Best Columbus Employer with fewer 

than 500 employees in 614 Magazine’s 2016 

reader’s poll.

The Hilton came out on top when the lifestyle 

publication asked its readers to cast votes in 

its “ColumBEST” poll to pick the best of  

everything in the city from burgers to banks. 

Nearly 1 million votes were cast by more than 

31,000 readers, said Editor Travis Hoewischer, 

noting that The Best Employer votes were 

culled from write-ins. The Ohio State University 

was name Best Columbus Employer of more 

than 500 employees.

“If a hotel wants its guests to feel  

comfortable and have fun on their short  

stays, it only stands to reason that they  

would create an environment that their  

employees are excited to walk into every 

day,” 614 wrote about the Hilton.

“Plus, if they really need to rest after a hard 

day’s work, there’s got to be a nice fluffy bed 

they could find somewhere.”

The ColumBEST award is just the latest honor 

in a long string of awards the state-of-the-art 

hotel has raked in since opening in 2012. Earlier 

this year, the hotel won Hilton Worldwide’s 

highest honor, the Connie Award for the  

second year in a row. Based on a balance of 

product and outstanding service scores, only 

one Connie Award is awarded to a hotel with 

over 500 rooms in all of North, Central and 

South Americas.

Fittingly, Christian Coffin, the hotel’s general 

manager, was named Leader of the Year, and 

the hotel received the top score within the 

brand for housekeeping cleanliness, an honor  

it has received every year since opening.

The Hilton Columbus Downtown is an AAA 

Four Diamond full-service hotel located across 

High Street from the Greater Columbus  

Convention Center. The property has 532 guest 

rooms and 32,000 square feet of event space, 

and is connected to the Greater Columbus 

Convention Center by a stunning  

glass skybridge. 

In fact, even the skybridge has received  

national accolades. At the August 2015  

dedication of the skybridge, which opened 

along with the hotel in 2012, the American  

Institute of Steel Construction presented  

partners in its design and construction with 

the organization’s coveted 2015  

IDEAS2 Award.

A sweeping expansion and renovation that  

will bring major upgrades to the Greater  

Columbus Convention Center won’t stop inside 

the building; the center’s sidewalks, signage, 

street lights, and trees are getting a  

facelift, too.

When work wraps up next year on the  

$140 million project, convention goers and  

Columbus residents alike will be able to  

enjoy a continual weave of trees, flowers, and 

ground cover along High Street, beginning 

at the south end of the center all the way to 

Goodale Boulevard.

Enhancing those green spaces will be new 

lighting to make the surroundings more visible 

at night, exterior art installations and  

reimagined, more usable public areas.

The streetscape project complements work 

planned by the City of Columbus that will 

stretch north from Nationwide Boulevard 

through the Short North. The FCCFA began  

its own streetscape work earlier this spring.

Landscape architects MKSK led the site  

design. Schooley Caldwell architects are  

coordinating the streetscape work with prime 

architects, LMN, of Seattle.

“Things will be dramatically different  

in a good way,” said architect Robert D.  

Loversidge, Jr., Schooley Caldwell’s  

president and CEO. “This streetscape not 

only will enhance High Street along the  

Convention Center, but it will complement 

and respect the iconic architecture of  

the building.”

Two of the more stunning improvements  

will be Arnold Plaza and the entry approach 

where the south building connects with the 

north building.

“Arnold Plaza will be completely redone,”  

Loversidge said. “It will have bistro tables 

and seating, benches, a plaza area for special 

events, and an area for a tent, if needed. The 

Arnold Schwarzenegger statue will be lit up  

and properly mounted. A new food service  

area just inside the plaza will make it possible 

for people to bring their food outside and sit 

under a canopy of lights or a canopy of trees.”

The connector entrance was originally built as a 

freeway exit bridge. That area also will be dra-

matically improved, with a modern new sign 

welcoming visitors, new lighting, lush plants 

and beautiful trees.

The project will ultimately wrap around the 

north end of the Convention Center to what 

will be called Short North Plaza on Goodale 

Boulevard. As part of the streetscape work, 

new wayfinding signs will help guide visitors  

to parking, including the newly-opened,  

state-of-the-art Goodale Garage.  

Additionally, the FCCFA plans to begin  

installing several pieces of exterior art.

“When the expansion and renovation  

concludes next year, the streetscape work will 

wrap the whole project with a level of detail 

that will say ‘it’s completed,’” Loversidge said.

Stakeholders give FCCFA 
high marks for stewardship,  
contributions to economy
A wide range of community members, partners and customers say the Franklin County  

Convention Facilities Authority is doing a good job fulfilling its responsibilities.

That’s the result of a survey that asked almost 500 stakeholders in early April about their  

awareness of FCCFA’s activities and the organization’s effectiveness. 

“It’s important for any organization, whether it’s a company,  

a nonprofit or a government agency to periodically ask  

customers and others ‘how are we doing?’” explained FCCFA  

Executive Director Don Brown.

“This survey gives us a baseline of opinion that will help us  

improve our communications and services to those who have  

a stake in our success.”

Respondents included civic leaders, convention and visitors bureau managers, hotel  

and lodging professionals, meeting planners, Greater Columbus Convention Center  

customers, business groups and leaders, partners and leaders in the arts.

The FCCFA is a unique government unit responsible for developing, building and  

operating convention facilities here in Columbus. While the results of the survey are  

generally positive, they also offer some opportunities for further discussion.

A majority of survey respondents said the FCCFA is doing a good job of developing,  

building and operating convention and parking facilities, and nearly two-thirds said it  

is doing a good job in its use of countywide and citywide hotel and occupancy taxes.  

Those taxes, which are paid by visitors to the city, help in the operations and improvement 

of FCCFA-owned facilities.

More than 60 percent of respondents said parking facilities are convenient, safe and  

clean, but hinted that parking could be easier to find and more affordable. They also  

had generally favorable opinions of other FCCFA facilities, singling out the Hilton and  

Nationwide Arena for praise. While favorable ratings for the Convention Center were  

somewhat lower, perceptions should rise appreciably with completion of a $140 million 

renovation and expansion next year.

Because central Ohio conventions, meetings and events generate more than $7 billion  

in spending each year, it was encouraging to find that nearly 90 percent of survey  

respondents said the FCCFA makes a “big difference” in contributing to the central 

Ohio economy. 
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Convention Center streetscape  
work now underway

May 27, 2016



The city of Columbus has a great 

story to tell, and the FCCFA is 

proud to be part of it. Now, you 

can see and hear that story in a 

new way. The FCCFA recently 

released a new video that tells our 

story in the context of Columbus’ 

history, economic growth, and  

our arts and entertainment  

community. 

We hope you enjoy viewing it and 

we encourage you to share it,  

either by forwarding the link to 

your colleagues, adding it to your 

own website, or by posting it on 

LinkedIn and other social media. 

INTRODUCING OUR NEW VIDEO FCCFA displays  
represent largest  
collection of Franklin 
County artists

AirConnect links airport 
with downtown  
convention facilities

The Hilton Columbus Downtown. The Greater Columbus Convention 

Center. The Goodale, Vine Street and South garages. Few people in  

Columbus would view them as art institutions.

Yet today, the facilities together house the largest contemporary  

collection of Franklin County artists, according to Michael Reese of  

Reese Brothers Productions, which is assisting the FCCFA in its  

ongoing art initiative.

Poised at the gateway to the Short North Arts District, these  

convention facilities are perfectly positioned to extend Columbus’  

vibrant arts community to event- and convention-goers. 

The Hilton Columbus Downtown art collection is comprised of 230  

original artworks by 130 artists from central Ohio.

At the Convention Center, works representing 100 artists from  

throughout central Ohio have been installed as part of the Convention 

Center’s $140 million renovation and expansion project.  

The FCCFA’s collection also includes 34 art installations in the public 

garages ranging from graffiti to glass mosaics. In addition to works  

by those local artists, students in K-12 with the assistance of artists  

and art institutions created art murals throughout the Vine Street  

garage. While the benefits of raising the visibility of local arts and  

culture to visitors is obvious, art is also a way to bring local residents 

into facilities that they may never enter otherwise.

“Most people who live here don’t come in and out of Convention  

Center,” said Barbara Nicholson, chair of the FCCFA Board’s Art  

Committee. “Art is a way for them to connect with the  

convention facility.”

The FCCFA isn’t done. Over the next year, major additions in the way  

of interactive art installations and exterior sculptures are expected to  

complement a Convention Center expansion and renovation that will 

result in a state-of-the-art facility.

Might the FCCFA’s properties someday be part of the Short North’s 

monthly Gallery Hop? Only time will tell.

Visitors to Columbus now have  

a speedy, low-cost way to get 

from John Glenn Columbus  

International Airport to downtown 

convention facilities – and vice 

versa.

Central Ohio Transit Authority 

(COTA) began running its new  

AirConnect service between 

downtown and the airport in early 

May as an alternative to higher 

priced transportation and  

freeway gridlock.

“It’s a lot better than other means,” 

says COTA President and Chief  

Executive Officer W. Curtis Stitt. 

“It only costs $2.75 each way, so 

it’s very economical. It runs every 

half hour, and especially during 

rush hour it’s faster than other 

means because when freeway 

traffic gets congested, AirConnect 

is allowed to travel on  

the shoulder.”

The service arrives at designated 

stops downtown every 30  

minutes, seven days a week. After 

exiting I-670, AirConnect will 

drops passengers at the Greater 

Columbus Convention Center, the 

Hilton Columbus Downtown and 

the Hampton Inn & Suites before 

traveling south to a host of  

other hotels.

Stitt notes that AirConnect tickets 

are available at many of  

Columbus’ downtown hotels, 

at the airport or – with correct 

change – on the bus itself.

While the service has only been 

running for a short time, Stitt says 

response has been promising.

“We know it will take a while to 

build ridership, but I’ve ridden  

it a half dozen times,” he says.  

“Every person, with one  

exception, said they heard about 

AirConnect by reading  

information in their  

conference packets. With  

the help of the FCCFA and  

Experience Columbus, people 

visiting Columbus are learning 

what their options are for coming 

downtown from the airport.”

Positive comments on the new 

service are starting to make their 

way into TripAdvisor reviews of 

the Hilton.

“The new AirConnect bus service 

can get you here for a nominal 

cost,” wrote one visitor.

“The hotel does not offer airport 

transfer, however AirConnect has 

a bus stop just outside the  

hotel which only costs USD $2.75,” 

wrote another.

Finally, one visitor wrote, “A 

hassle-free AirConnect bus ride 

from the airport to the hotel (and 

enjoyed the ‘free’ C-BUS Circulator 

bus ride to get around).”
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Convention Center  
Construction Passes Halfway Mark

August 31, 2016

The Greater Columbus Convention Center has rounded the bend in  

its expansion and renovation project, ending August more than  

halfway to completion.

While much remains to be done, the transformation is more evident 

each day, both inside the Convention Center and from the street.

“Twelve of the 20 project renovation phases are complete and the  

north expansion is about 48 percent complete,” said Tom Simko,  

project executive of the Corna Kokosing/Elford Construction  

Management Team. “So we’re wholly 50-plus percent complete.”

Corna Kokosing and Elford, Inc. are collaborating on the construction 

piece of the $140 million, 22-month project. LMN Architects is  

partnering with Schooley Caldwell Associates on the architectural  

work. The project is the largest of its kind in the city, touching 1.6 million 

square feet of space. The project will result in 103,000 additional  

square feet of space, with 37,000 square feet of that devoted to  

additional exhibition space.

A number of meeting rooms in the North Building have already been 

renovated and are currently in use. Several others are on schedule  

for completion before October 5 , Simko said. These include the new 

Short North Ballroom, the Tasting Room and related pre-function areas,  

which will be completed on September 10, and the B-Pod meeting 

rooms, which are set for completion on October 5. Multiple phases in 

the South Building have also been completed, including the Taft,   

Franklin, Union and Presidential  meeting room phases.

Exterior streetscape and hardscape work has begun along High Street 

and the façade restoration work there has been completed, Simko said. 

Additionally, all the exhibit hall lighting has been replaced with state-of-

the-art LED lighting.

Throughout the renovation and expansion, the Convention Center has 

remained open and continues to serve clients as planned. Simko  

attributes that to a phased approach, designed in collaboration with 

SMG (the Convention Center’s building manager) that took into  

consideration scheduled events and conventions throughout the year.

While the project includes about 200 workers on-site, Jim Smith, one of 

the principals of the Corna Kokosing/Elford Construction Management 

Team, noted that many more are working off-site in prefabrication roles, 

within management and for the architects and engineers on the project, 

totaling an estimated 285.

“These are local people,” he noted.

And local firms. More than $73 million under contract for the project is 

with companies based in Franklin and adjacent counties. Simko added 

that an 18 percent disadvantaged business participation rate has been 

achieved on the project, exceeding the 15 percent goal.

“We’ve achieved a 17.6 percent disadvantaged business participation 

on the project,” he said. “And that’s meaningful participation relative to 

work on the site and in the prefabrication process off-site.”
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HOLIDAY SEASON 
BRINGS OUT BEST 
IN CONVENTION 
AUTHORITY PARTNERS

These Nationwide Arena tenants are having 

a banner year in the National Hockey League. 

Simultaneously, they’re making 2016 a better 

year for those less fortunate.

Both through the Columbus Blue Jackets 

Foundation and ongoing community relations 

activities, the team shows its charitable muscle 

in a variety of ways, says Kathryn Dobbs, vice 

president of community relations and  

executive director of the Columbus Blue  

Jackets Foundation. 

For example, the team stepped in earlier this 

month to help with the Big 10TV Toy Drive, a 

partnership between WBNS-10TV, the  

Salvation Army, the Blue Jackets, Safe  

Harbor Retirement Group and City Barbeque. 

On December 8, the Jackets sent  

representatives including mascot Stinger and 

Jody Shelley – local broadcaster, team  

ambassador and former Jackets left  

No doubt about it: Columbus is a giving community. And there’s no time 

more evident of that than December, when a wide range of Convention 

Authority partners go the extra mile to make the holidays special for  

others. This year, we want to highlight four organizations associated with 

our convention facilities that are bringing cheer to those who need it most. 

winger – to the station to promote the drive. 

The team also gave away hockey tickets to 

those bringing toys to the station, says Dobbs. 

Two nights later, before the Jackets’ 6-2  

blowout of the New York Islanders, team  

representatives collected 1,000 toys outside of 

Nationwide Arena.

But team members, coaches and their wives 

have been personally involved in spreading the 

cheer as well, Dobbs says. A prime example is 

the Player Day of Service, celebrated this year 

on December 7 when players and coaches  

delivered meals to senior citizens – and food 

for their pets – on behalf of LifeCare Alliance.

“We took 22 players out on 10 routes, and they 

went into homes in the community and  

personally delivered the meals,” Dobbs  

explains. “Later that same day, our coaches did 

two animal routes, also through  

LifeCare Alliance.”

Among coaches participating was Head Coach 

John Tortorella, who is active in animal  

welfare causes year-round through the John 

and Christine Tortorella Family Foundation.

“Those who know Coach Tortorella know 

about his love of dogs, so it was a great tie-in 

that he went out there and did this for the 

animals,” Dobbs says.

Players’ wives and girlfriends, meanwhile, 

raised $38,000 for charitable causes through 

the Foundation’s Lady Jackets Holiday  

Auction, which ran from December 5-10. Lucky 

winners took home prizes ranging from fly 

fishing with goalie Curt McElhinney to a Short 

North brunch and pedal wagon ride with  

Brandon Dubinsky, Cam Atkinson and their 

significant others.

Dobbs notes that these examples are the tip 

of the iceberg when it comes to giving back. 

Whether visiting young cancer patients at 

Nationwide Children’s Hospital, helping with 

youth hockey programs, or supporting other 

worthy causes focused on youth, health and 

wellness, the Blue Jackets are on the power 

play all year long.  
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Columbus Blue Jackets Show  
Charitable Muscle All Year Long
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Columbus Hilton  
Downtown Touching 
Lives Through  
Holiday Giving
The Hilton Columbus Downtown is known for many things.

It’s known as a AAA Four Diamond full-service hotel. It’s been named 

Best Columbus Employer with fewer than 500 employees. And it’s  

won Hilton Worldwide’s highest honor – the Connie Award – two years 

in a row.

The company named Christian Coffin, the hotel’s general manager,  

2015 Leader of the year. And the hotel has received the top score  

within the brand for housekeeping cleanliness every year since the  

hotel opened in 2012.

Awards and recognition are welcome. But more important are how  

its employees are touching lives.

In October every year, Hilton Worldwide sponsors a global month of 

service, says Quentin Pease, the hotel’s director of human resources. 

“Each hotel property is encouraged to participate in an activity to  

support their local communities,” he says. “We supported the Feed 

Ohio initiative and donated our food to the Mid-Ohio Foodbank.”

Feed Ohio is a statewide volunteer humanitarian initiative to provide 

food assistance to families and individuals that need a helping hand. 

With more than 1 in 4 children at risk of hunger, the hotel martialed its 

troops to bring in a long list of food items, encouraging each employee 

to bring one can to work every day through the month.

At the end of just one month, hotel employees amassed nearly 350 

pounds of food.

“This exceeded our goal of one pound per team member,”  

Pease reports. 

This month, the Hilton turned its attention to clothing those in need  

by participating in Broad Street United Methodist Church’s sock drive.

“Socks are the most needed but least donated article of clothing in 

homeless shelters,” Pease notes.

Collected socks will be distributed to homeless visitors to the church’s 

Manna Café soup kitchen. The church hopes to collect 400 pairs of  

new socks for men, women and children.

Pease says the drive fits well with how the hotel approaches  

community giving.

“We try to do things that everyone can contribute to,” he says.  

“Something that has an impact when all participate, but doesn’t  

create too much of a time or financial burden on any one person.” 

One of our team members  

presented this idea, and we  

thought the timing was great –  

and we have done work for the  

homeless before. Food and  

shelter is kind of what we do.”

Warm feet, warm hearts.  

It’s what the holiday season  

is all about.

December 21, 2016

SMG Employees  
Take Giving to  
Others Personally

SMG is considered the “gold  

standard” in public facility  

management, not only in  

delivering excellent service to  

convention-goers, but in  

supporting communities in  

ways that matter. As the facility 

manager for the Greater  

Columbus Convention Center, 

SMG and its employees are proud  

to be actively engaged in giv-

ing back to the community both 

during the holiday season and 

throughout the year.

Each December, Convention  

Center departments go  

head-to-head in friendly  

competitions to collect donations 

of nonperishable canned and 

dry goods to assist the Mid-Ohio 

Foodbank’s families in need.

Throughout the year, a weekly 

Jeans Day benefits a variety of 

causes, says Jennifer Davis, the 

Convention Center’s senior  

marketing and communications 

manager.

“The Jeans Day promotion is  

exceedingly popular among  

the staff,” Davis says. “Each  

employee wishing to wear jeans 

instead of business attire on  

Friday pays $2 for the privilege, 

with 100 percent of the money 

collected donated to a different 

worthy cause each month.” 

 

Employees are encouraged to  

suggest a charitable organization 

dear to their hearts, as well as 

to identify affiliated activities in 

which employees can lend their 

time and talent to augment the 

monetary collections. 

Each month, Convention Center 

associates typically are offered 

one on-site charitable activity to 

engage in, and one field trip to  

a nonprofit group – either to assist 

at the organization’s headquarters 

or to support a charitable event.

“These activities have included 

socializing with shelter dogs,  

sorting items in a food pantry, 

helping with yard work,  

landscaping at area service  

organizations and participating  

in the local Multiple Sclerosis  

Walk in honor of family members 

and a client impacted by MS,” 

Davis says.

In October, SMG assisted with the 

annual Central Ohio Homeless 

Veterans Stand Down event at  

the Convention Center, in which 

the community provides homeless  

veterans with clothing and 

services. Employees help the  

Ronald McDonald House by  

assisting with fundraisers, meal 

preparation, cleaning and repairs.  

Convention Center employees  

also have a long history of  

assisting in local schools.

Though the holiday season does 

not last all year, the spirit of giving 

back is evident year-round at the 

Convention Center.
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Levy  
Restaurants 
Focuses on 
Fighting  
Hunger
For many of us, the holidays are a chance to feast 

with family and friends. For many others, each 

day begins not knowing where to find their 

next meal.

As the Convention Authority’s food and  

beverage partner, Levy Restaurants is doing its 

part to address the problem of food insecurity 

year-round.

Levy is partnering with the Mid-Ohio  

Foodbank, Friends of the Homeless and Faith 

Mission to provide high-quality food that 

otherwise would be discarded, says General 

Manager Daniel Palawasta.

“We’re trying to donate as much usable  

food as we can that might be available at  

the end of an event and hasn’t gone out for  

consumption,” Palawasta says. “Also anything 

we have in our stocks that’s still packaged 

– which might be food that is still good but 

close to an expiration date, or extra food or-

dered special for a group that we won’t  

use again.”

Palawasta says Levy has a guiding rule that 

nothing be thrown out if it can be donated, 

adding that the size of a facility like the  

Convention Center means the portion of food 

available for donations can be significant.

Food products can include everything from 

fresh fruit and vegetables to canned and  

packaged products.

“At the end of the year, it probably equates  

to 20,000 pounds,” Palawasta says.

With more than 100 locations, Levy  

Restaurants leaves it up to local staffs to  

determine what causes to support as part 

of the Levy Cares program. The Foodbank, 

Friends of the Homeless and Faith Mission 

were chosen in Columbus because of their 

reach and ability to address the greatest  

need, Palawasta says.

Palawasta notes that the entire Levy staff  

at the Convention Center is on board with  

this round-the-year emphasis on helping  

ease food insecurity.

“When you pull back all the layers, food  

service traditionally has been a stepping  

stone for careers,” he explains. “A lot of  

people who work for us are coming back  

from economic troubles or family troubles  

and trying to rebuild their professional lives.  

So we find that we end up hiring temps or  

employees who may be a step, or two  

steps, away from needing this kind of  

assistance themselves.”

In fact no corporate giving program will  

fulfill its potential without individual effort,  

he says.

“What is personal to a server or busboy…  

that’s where we’re going to have the  

most impact.”
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Tax Exemption Puts 
Nationwide Arena on 
Equal Footing with  
other Ohio Arenas
The Franklin County Convention 

Facilities Authority is ending the year 

on a high note after Gov. John Kasich 

on December 15 signed a measure 

that put Nationwide Arena on an  

equitable property tax footing with 

all similar public venues in Ohio.

Senate Bill 3, adopted by the  

Ohio General Assembly earlier  

this month, authorized a  

permanent property tax exemption 

for Nationwide Arena. Nationwide 

Arena will now enjoy the same tax 

treatment under state law as the 

fourteen other publicly-owned  

entertainment and sports venues  

in Ohio.

The exemption recognizes the  

impact the Arena has had on  

Columbus’ thriving economy. What 

was once a grim symbol of urban 

decay is now one of the most vibrant 

areas of the city, connecting to a  

revitalized downtown, the Short 

North and the High Street Corridor, 

and the Scioto Riverfront.

Nationwide Arena’s opening has 

sparked more than $1 billion of  

additional private investment,  

including new apartments,  

condos, restaurants and bars,  

entertainment venues, offices and 

retail outlets. The Arena District  

now supports more than 10,000  

jobs and 1,000 homes for central 

Ohioans. It is a critical spoke in  

Columbus’ tourism wheel, which 

has an annual economic impact 

of $8.7 billion.

By the end of tax-year 2014, the total 

market value of real estate in the Arena 

District had grown to nearly $750 million. 

Based on that market value, the district  

generated nearly $11 million in real estate 

taxes, of which $7.5 million was distributed 

to the Columbus City Schools.

The Convention Authority thanks all who 

supported the exemption, including  

Senate President Keith Faber, House 

Speaker Cliff Rosenberger, Gov. John  

Kasich, Senators and Representatives  

from Franklin County, the County  

Commissioners, Columbus Mayor Andrew 

J. Ginther, City Council President Zach 

Klein, and the Columbus Partnership. 

The measure was also supported by  

the Columbus Board of Education, which 

accepted the Convention Authority’s offer 

of annual payments in-lieu-of-taxes to the 

School District for as long as the Arena 

remains publicly-owned. Under that  

arrangement, the Convention Authority 

will begin next year to pay $586,000 to 

the District annually. This payment-in-lieu 

of tax arrangement is in addition to the 

approximately $7.5 million in property  

taxes for schools that the Arena District 

will generate next year.
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